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Ageing yet maintaining the 
childlike traits of creativity, 
curiosity, exploration and 
living with a sense of 
wonder. All we add as we 
age is . . .   wisdom
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The Principle of Graduated Change 

3 Russian Brothers  
& their Cousin

* MOROV  
     What works that we can do MORE OF?
* LESSOV  
     What do we need to do LESS OF?
* RIDOV    
     What do we need to get RID OF?
* TOSSIN   
     What aren’t we doing that we need to  
      be doing? What do we TOSS IN?

zenwide

s t r e t c h i n g   y o u r   t h i n k i n g

small seemingly 
insignificant continuous 

on-going and never 
ending improvements

The Most Influential Song
1.	Start Gentle

2.	Attract The Learning

3.	Variety And Repetition Of Main Messages

4.	Shift The Pace Throughout 

5.	Understand The Power Of The Pause

6.	Use Different Instruments

7.	Sometimes Just You

8.	Sometimes Slides, Lights, The Whole She-bang

9.	Risky Methodology Done Well Results In Deeper Learning

10.	Have A Yeeha Moment In Every Lesson – Stand Out

11.	Design And Present In Chunks

12.	Slow Down For The Main Message

13.	Finish With Energy

14.	Leave An Overall Legacy

15.	Plant Great Seeds Of Learning In All You Do
What we can learn from And When I Die   Dedicated to Laura Nyro © 1964
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with GLENN CAPELLI
2014 SACPPA Conference ENGAGE to CHANGE : a thinking learning teaching (r)evolution

www.fredhyde.org

building schools
bringing hope

CO-ID

clarification is the name of the game
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It is easier to tackle a difficult task if it is 
divided into manageable units. 

The units then ranked according to difficulty 
and the easiest units tackled first. Thus the 

project becomes more manageable.
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THINKINGCAPS 

  www.facebook.com/Thinking.Caps.capelli    iTunes Appstore lifestyle thinking caps by Glenn Capelli    website www.glenncapelli.com   email  info@glenncapelli.com 


